The Freefoam Roofline
Report (Q4, 2005)

“Freeroam

Plastic Building Products

Roofline sales down on 2004 but stockists and
installers remain confident

Sales, quarter-on-quarter
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Sales, year-on-year
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Anything above zero indicates growth
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Sales forecasts
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Sales expectations
Next 3 months sales compared with same 3 months last year
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Expected profit
Next 12 months compared with last 12 months
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Employment
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Just over one in two stockists and installers report they are
working below capacity.

Buying Prices

Selling Prices
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A balance of just under two in three stockists and installers
forecast higher selling prices in the next 12 months
compared with the previous 12 months (chart 4). None of
those interviewed expect to drop prices.
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Selling prices & buying prices
100 compared with previous 3 months
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Stock levels
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Investment intentions
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Margin squeeze

Slow payments and bad debts

Overview
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Single biggest problem
in last 3 months
Aug-Oct 2005

Cash Flow

Lack of sales leads

Others

Lack of skilled staff

L'ow:salesvolume Price Cutting in the market

Lack of confidence in the market
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